
HuffPost Canada Case Story
The Snapshot

The Background

HuffPost Canada was tasked with crafting articles that would ignite interest in internal 
tourism at a time when travel restrictions limited external visitors. The challenge lay in 
capturing the vibrant spirit of Toronto and presenting it in a way that would entice locals 
to explore their own city.

Uktub
Uktub joined this initiative and began researching the city's cultural and social fabric. Our 
task was to create content that not only informed but also inspired Toronto's residents to 
rediscover their city. The first two articles we wrote struck the perfect chord. They were 
informative, engaging, and filled with the allure of Toronto’s lesser-known gems and 
popular landmarks.

The Outcome

Work Samples:

Project Brief: Writing articles to boost internal tourism in Toronto for HuffPost 
Canada
Initial Success: Two initial articles that received high praise from the city
Expanded Engagement: Commission for an additional 10 pieces following initial 
success

Articles that highlighted Toronto's unique attractions, encouraging residents to 
explore locally.
Engaging storytelling that painted a vivid picture of the city, sparking curiosity and 
interest.
A tone that was both inviting and informative, fitting the needs of HuffPost Canada 
and the City of Toronto.
An extended engagement for more content due to the success of the originally 
commissioned articles






