
Rami Kadi Case Story
The Snapshot

The Background
Rami Kadi Maison de Couture, an emblem of haute couture, faced a challenge. Their 
website and press releases weren't capturing the essence of their breathtaking 
collections. Their storytelling needed refinement and their Arabic audience wasn't 
receiving the attention it deserved. They needed more than mere translations; they 
needed a narrative that wove the elegance and sophistication of their collections into 
every word.

Uktub
Enter Uktub. We understood that Rami Kadi's creations weren't just dresses; they were 
stories woven into fabric. Our task was to translate these stories into words. We revamped 
the entire website, infusing each page with a TOV that resonated with the brand's 
luxurious and artistic identity. We paid special attention to the collections, ensuring each 
had its unique narrative while maintaining a cohesive brand story.

The press releases required a special touch. We didn't just translate; we transcreated. Each 
piece was crafted in English, then reimagined in Arabic, respecting the nuances of each 
language and culture. The idea was to capture the soul of Rami Kadi's work in every 
sentence.

The Outcome

Campaign Copy: Full website content creation with a harmonious flow
Press Release Makeover: Exceptional English and Arabic press releases, transcreated 
with care
Brand Identity Enhancement: Tone of Voice (TOV) aligning with Rami Kadi's unique 
identity
Client Relationship: Established a permanent client relationship with Rami Kadi

A website that now breathes Rami Kadi's vision, inviting visitors into a world of haute 
couture storytelling.
Press Releases captivating narratives that did justice to the collections' magnificence.
A TOV that mirrored the elegance and creativity of Rami Kadi, appealing to both 
English and Arabic-speaking audiences.



Work Samples:

From the Designer Bio

From the Collection Description

From the Arabic Press Release for Rami Kadi’s La Reviel Collection




